
In this issue

3

5

7

An interview with Allan Fels

Market forces change

how electricity is supplied

A revolution in gas

Consumers and

market reform

8

9

10

12

14

16

17

18

19

19

Airport deregulation

Major price falls in

telephone market

Advertising and selling

— what you should expect

Debt collection

tested in courts

Post-GST price movements

What does ‘Made in

Australia’ really mean?

The ACCC’s new rural

and regional program

The ACCC and complaints

Commission contacts

New on the bookshelf

Consumer protection

update
ACCC

Produced by the ACCC Publishing Unit.

Photographs by Arthur Mostead

© Australian Competition and
Consumer Commission 2001

ISSN 1443–0681 Issue 9, August 2001

What does the Trade

Practices Act mean for

consumers?

It's easy to be blinded or bewildered by much of the large

scale work of the ACCC and to think that it couldn't have

the remotest benefit to the ordinary consumer. For

instance, what possible effect could access arrangements

in the gas, electricity and telecommunications markets

have on you?

This issue of looks at the impact of utilities

reform on consumers, but it also looks at what is thought

of as the more traditional aspects of consumer protection

work and brings you up to date with what is currently

occupying the ACCC's energies.

To begin with is an interview with ACCC Chairman,

Professor Allan Fels, AO, who gives his slant on the 'big

picture' for consumers.
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