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TRADE PRACTICES ACT
Food and beverage industry: food
descriptors guideline to the Trade
Practices Act

A trade practices perspective on industry
representations about food and beverage
products. This guide will help food and
beverage businesses understand the law as it
generally applies to this area. It gives examples
of the types of claims businesses can, and
cannot, make about their products and the
context(s) in which such claims can be made.

22pp, 2006, ISBN 1 921227 09 5

AUTHORISATIONS AND NOTIFICATIONS

Collective bargaining notifications — Authorisations and notifications—

a summary a summary

Recent changes to the Trade Practices Act A key aim of the Trade Practices Act is
have made it easier and faster for small to prevent anti-competitive conduct and

businesses to engage in collective bargaining. encourage competition and efficiency in

This summary guide provides a brief overview business. However, in certain circumstances

of these changes. the ACCC can grant immunity from legal action
for anti-competitive conduct. Businesses

dop20ugl SENRielz2go8ts may obtain immunity by applying for an

‘authorisation’ or submitting a ‘notification’

with the ACCC.

34pp, 2007, ISBN 1 921227 40 0

Guide to collective bargaining
notifications

This guideline is targeted mainly at small
businesses considering whether to participate
in collective bargaining arrangements. It details
new ACCC processes for obtaining protection
for such arrangements.

40pp, 2006, ISBN 1 921227 10 9

Authorisation - new processes from 2007

This publication sets out the practical
implications of the changes to the
authorisations process for potential applicants,
parties affected by a non-merger authorisation
application and the ACCC.

6pp, 2007, ISBN 1 921227 13 3

Guide to exclusive dealing notifications

This guide has been produced to help people
better understand the approach the ACCC
will take when considering exclusive dealing
notifications. It replaces the ACCC’s Guide

to authorisation and notification for third line
forcing conduct (1998).

34pp, 2006, ISBN 1 921227 39 7




FOR CONSUMERS

consumer rights

schemes that can help.

Know how to complain: stand up for your

A guide for consumers on their consumer
rights; steps to take to resolve a dispute with a
business; the ACCC'’s role and contact details;
and other agencies and dispute resolution

DL brochure, 2006, ISBN 1 921227 31 1

FOR SMALL BUSINESS

Being smart about your new franchise
and your retail lease

A checklist for franchisees to use before
signing a franchising retail lease agreement.
This brochure also provides information on
your rights and obligations under the Trade
Practices Act and the Franchising Code

of Conduct.

8pp DL brochure, 2006

INDUSTRY CODES OF CONDUCT

The guide to the Oilcode for industry
participants in the downstream petroleum
retail industry

The guide offers comprehensive information
for industry participants in the downstream
petroleum retail industry and aims to provide
participants with a guide to their rights and
responsibilities under the Oilcode.

34pp, 20086, ISBN 1 921227 26 5

An overview of the Oilcode for fuel
resellers

An overview of the Oilcode for fuel resellers
who buy and onsell declared petroleum
products in the petroleum retail industry. Fuel
resellers can include distributors, retailers,
franchisees, commission agents, independent
chains and independent operators who buy
and on-sell declared petroleum products in the
downstream petroleum retail industry.

2pp, 2006, ISBN 1 921227 30 3

The Oilcode—

how does it affect you?

The Oilcode—how does it affect you?

An educational DVD presentation outlining the
key features of the Oilcode, including terminal
gate pricing, supply, fuel re-selling agreements
and dispute resolution. Hosted by ACCC
Commissioner John Martin.

DVD

s p

OILCODE COMPLIANCE MANUAL

Oilcode compliance manual

A compliance manual for participants in the
downstream petroleum retail industry with
guidance on how to comply with the Oilcode.
This guide will also help industry participants
establish a framework for an effective
compliance program which sets out minimum
business conduct and disclosure requirements
under the Oilcode.

$50 for book (hard copy)
141pp, 2007, ISBN 1 921227 57 5

The guide to the Horticulture Code for
growers and wholesale traders in the
horticulture industry

The Horticulture Code is a mandatory industry
code of conduct that has the force of law

and will come into effect on 14 May 2007 .
This guideline provides information to industry
participants in the horticulture industry about
the Horticulture Code.

25pp, 2007, ISBN 1 921227 36 2

An overview of the Horticulture Code

An overview of the Horticulture Code for
participants in the horticulture industry.

2pp, 2007, ISBN 1 921227 35 4
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