
12 13

AS COMMUNITy concern about global warming continues to grow, 
so too does the size of the carbon offset industry and the number 
of businesses chasing the ‘green dollar’. Business Week magazine 
recently estimated the size of the voluntary offset market to be $100 
million in the us alone.

But concerns have been raised about whether those who buy credits in 
these schemes are always getting what they pay for.

To provide some clarity for consumers and businesses, the Accc is 
consulting with the community on issues relating to carbon offsetting. 
The Accc aims to use information gathered from public feedback to 
produce guidance for businesses and the general public who may be 
buying or selling offsets.

A number of government agencies are developing a broad policy 
framework relating to carbon offset claims. While the Accc is not 
involved in that work, it has recognised a need to provide consumers 
and businesses with information on the subject.

like any goods or services offered in Australia, businesses selling 
carbon offsets need to comply with the Trade Practices Act. The Accc 
wants to ensure that those paying for carbon offsets are not being 
misled and are receiving the service they are paying for.

The Accc has already launched action against gm Holden over claims 
that every saab vehicle it supplies in Australia is green.

gm Holden promised in advertisements to plant a number of trees 
to offset emissions created by their saab cars. Among the Accc’s 
concerns over the case are that consumers may be led to believe that 
the net amount of carbon dioxide released by a saab vehicle over its 
lifetime would be zero.

The Accc is considering the types of carbon offset claims being made 
in various sectors; whether consumers or businesses are at risk of 
being misled.

once consultation is complete the Accc plans to release several 
guides to carbon offset claims with a guide to green marketing  
now available. •
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iT’S NOT EaSy 
BEiNg grEEN

IT’s HArd To Buy A nEW cAr, gET on A PlAnE, or EVEn  
ATTEnd A mAJor EVEnT THEsE dAys WITHouT BEIng  
PrEsEnTEd WITH oPTIons To offsET THE cArBon dIoxIdE 
EmIssIons lInKEd To THEsE AcTIVITIEs.
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