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For business

Authorising and notifying cartel conduct

Recent amendments to the Trade Practices Act 1974

(the Act) have introduced new provisions prohibiting

cartel conduct, establishing both civil and criminal

penalties.

The authorisation and collective bargaining notification

provisions have also been amended to provide that,

where such arrangements are in the public interest,

businesses may seek immunity from the Australian 

Competition and Consumer Commission (ACCC).

This publication sets out these changes as they affect 

the authorisation and collective bargaining notification 

provisions of the Act and provides a guide for

businesses to whom authorisation or notification has

already been granted, potential applicants and other 

interested parties.

What are the amendments?
The amendments to the Act provide that a corporation 

must not make, or give effect to, a contract,

arrangement or understanding that contains a cartel 

provision. 

A cartel provision relates to:

price fixing 

restricting outputs in the production and supply

chain

allocating customers, suppliers or territories or

bid rigging

by parties that are, or would otherwise be, in

competition with each other.

Recognising the need to provide certainty to business

when its arrangements are in the public interest, the

government has amended the Trade Practices Act to

allow immunity from cartel provisions.

What is an authorisation?
A key objective of the Act is to prevent anti-

competitive conduct, thereby encouraging

competition and efficiency in business so that 

consumers can have greater choice in price, quality 

and service.

The Act, however, allows the ACCC to grant immunity

from legal action for anti-competitive conduct in 

certain circumstances. One way in which parties may

obtain immunity is to apply to the ACCC for what is

known as an authorisation.

The ACCC may ‘authorise’ businesses to engage in

anti-competitive arrangements or conduct (other than

misuse of market power) if it is satisfied that the public 

benefit from the arrangements or conduct outweighs

any public detriment.

The ACCC conducts a comprehensive consultation 

process before making a decision to grant or deny 

authorisation.

What is notification of collective 
bargaining?
Collective bargaining is an arrangement under 

which two or more competitors in an industry come

together to negotiate terms and conditions (which

can include price) with a supplier or a customer.

Small businesses proposing to engage in collective

bargaining arrangements may lodge a notification of 

the arrangements with the ACCC and gain immunity

for conduct that may otherwise have breached certain 

anti-competitive conduct provisions of the Act.

As with authorisation, the ACCC conducts a 

comprehensive consultation process before making a 

decision regarding a collective bargaining notification.

What can be notified?

Small businesses can notify proposed price fixing

arrangements, arrangements which may restrict 

outputs in the production and supply chain, or 

arrangements which provide for the allocation of 

customers, suppliers or territories.

Authorising and notifying cartel conduct

Recent amendments to the Trade Practices 

Act 1974 include provisions prohibiting cartel 

conduct and establishing both civil and criminal 

penalties for it.

Under amendments to authorisation and 

collective bargaining notifi cation provisions, 

businesses may now seek immunity from the ACCC where such 

arrangements are in the public interest.

2 pp., 2009, ISBN 978 1 921581 26 7 (electronic only)

Children’s portable folding cots—mandatory 
standards guide

Manufacturers, distributors, importers, 

wholesalers, retailers and hire companies of 

children’s portable folding costs should read this 

guide to familiarise themselves with the hazards 

of, and the mandatory standards for, this product.

21 pp., 2009, ISBN 978 1 921581 19 9

Competing fairly

DVD

Supply issues Warranties and refunds 
Advertising and selling Collective bargaining

Competing fairly DVD

Competing fairly is an overview of four issues 

under the Trade Practices Act that affect the day-

to-day operations of a small business—advertising 

and selling, warranties and refunds, supply 

issues and collective bargaining. The DVD features a number of 

scenarios in which issues under the Act arise and explains the 

rights and obligations of small business owners in each situation.

DVD, 22 minutes, 2009

Most businesses rely on advertising to promote the sale of their products or services to consumers—
and restaurants, cafés and hotels are no exception. As price and value for money are major factors in 
decisions to purchase such goods and services, consumers pay close attention to your advertising 
and any price representations you make—whether in an advertisement, on a sign or on a menu.

Accurate price representations are not just good advertising practice—they are required by law. 
The Trade Practices Act 1974 requires that your advertising correctly represent the good or service 
you are offering for sale, including its price and any other key features or characteristics. This 
enables consumers to compare similar products and to make informed purchasing decisions. 

Component pricing is one of the pricing practices commonly used by this industry, so it is important 
that restaurant, café and hotel owners are aware of some recent changes to these rules. Component 
pricing—restaurants, cafés and hotels tells you about these changes and how they will affect you.

Component pricing—
restaurants, cafés and hotels

NEWS FOR BUSINESS

News for business: Component pricing—
restaurants, cafés and hotels

Under the Trade Practices Act advertising 

must correctly represent the good or service 

being offered for sale, including its price and 

any other key features or characteristics, to 

enable consumers to compare similar products 

and to make informed purchasing decisions. 

Component pricing is commonly used by cafes, restaurants 

and hotels, so it is important that owners of these types of 

businesses restaurant are aware of some recent changes to 

pricing rules. Component pricing—restaurants, cafés and hotels 

tells you about these changes and how they will affect you.

4 pp., 2009, ISBN 978 1 921581 38 0
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A newsletter for the ACCC supporter network
Outreach
Issue 3 July 2009

Outreach staff from the ACCC Sydney office, Martino 

Santi and Dave Badewitz, attended the three-day 

Franchising and business opportunities expo held at 

Darling Harbour. Martino gave a daily presentation to 

expo crowds on the Franchising Code of Conduct, What 

you need to know before signing.  

The ACCC at the Franchising and 
business opportunities expo

Welcome to a new edition of our newsletter for the ACCC’s supporter network. This edition we 

bring you stories from some of our regional outreach managers, who have been busy raising 

the profile of the ACCC and providing assistance and advice to both consumers and small 

businesses. 

We also have some useful information for assisting small businesses from other government 

agencies. If you have any stories you would like included in the next edition—about your events 

and the people you work with in your communities—please email outreach@accc.gov.au or pass 

them on through your local regional outreach manager.

Dave and Martino handed out over 900 show-bags filled 

with information and publications on small business and 

the Franchising Code, and spoke with over 100 people 

about the code. Many expo attendees commented that 

the ACCC presence at the expo was vital. Martino’s 

presentations were well-attended and well-received, 

generating further interest and requests for information. 

Dave and Martino from the Sydney office of the ACCC at 

the Franchising and business opportunities expo.
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Outreach newsletter, July 2009

The Outreach newsletter covers the activities of 

ACCC’s regional outreach managers in local and 

regional communities.

4 pp., 2009, ISSN 1835 3770 (electronic only)

Product safety bulletin May 2009

Flotation toys and swimming aids

The ACCC is keen to alert suppliers to 

requirements of two new mandatory 

product safety standards: 

Flotation and aquatic toys

Swimming and flotation aids.

These new mandatory product 

safety standards replace a previous 

standard declared in March 1992 that 

covered similar categories of toys 

and equipment, and was based on 

Australian Standard (AS) 1900–1991, 

Flotation toys and swimming aids for 

children. This Australian standard has 

been revised and is now known as 

AS 1900–2002, Flotation aids for water 

familiarization and swimming tuition. 

Requirements for flotation and 

aquatic toys are now referenced from 

Australian/New Zealand Standard 

(AS/NZS) International Organization 

for Standardization (ISO) 8124.1:2002, 

Safety of toys: Safety aspects related 

to mechanical and physical properties 

(ISO 8124.1:2000, MOD).

Requirements for swimming aids and 

flotation aids are now referenced from 

AS 1900–2002, Flotation aids for water 

familiarization and swimming tuition. 

Importantly, changes have been made 

to the categorisation of products as 

well as to performance and testing 

requirements.

All suppliers, including manufacturers, 

importers, wholesalers, retailers and 

hire companies, are required to comply 

with the requirements of these two 

mandatory standards.

Flotation and 
aquatic toys 
Under the new mandatory standard, a 

flotation and aquatic toy is an article: 

designed or clearly intended for use 
in play by children under 14 years 

of age, and

intended to bear the mass of a child 
in water, whether or not:

inflatable  –

worn, or  –

otherwise attached to the body. –

These items include but are not 

limited to:

inflatable novelty shapes

inflatable toy boats that by virtue of 
their size and design are intended 

for use in shallow water

unattached complete or partial 
rings.

Excluded items:

beach balls

surfboards

body/boogie boards

inflatable air beds

inflatable boats that by virtue of 
their size and design are intended 

for use in deep water

kickboards.

Requirements

Until 31 March 2010 suppliers can 

choose to comply with either:

AS 1900–1991,1.  Flotation toys 

and swimming aids for children, 

approved by Standards Australia 

on 12 July 1991 and incorporating 

all amendments approved by 

Standards Australia, with variations 

as specified in Consumer 

Protection Notice No. 2 of 2009.

OR

Clauses 3.2, 4.19, C.2.6 and E.33 2. 

of AS/NZS ISO 8124.1:2002, Safety 

of toys: Safety aspects related to 

mechanical and physical properties 

(ISO 8124.1:2000, MOD) approved 

by Standards Australia on 30 April 

2002, with variations as specified in 

Consumer Protection Notice No. 2 

of 2009.

However, from 1 April 2010 mandatory 

safety requirements will only be 

based on:

Clauses 3.2, 4.19, C.2.6 and E.33 
of AS/NZS ISO 8124.1:2002, Safety 

of toys: Safety aspects related to 

mechanical and physical properties 

(ISO 8124.1:2000, MOD) approved 

by Standards Australia on 30 April 

2002, as amended by Consumer 

Protection Notice No. 2 of 2009. 

Product safety bulletin, May 2009—
Flotation toys and swimming aids

The ACCC is keen to alert suppliers to 

requirements of two new mandatory product 

safety standards: fl otation and aquatic toys and 

swimming and fl otation aids.

These new mandatory product safety standards 

replace a standard declared in March 1992 

that covered similar categories of toys and equipment, and was 

based on Australian Standard 1900–1991, Flotation toys and 

swimming aids for children. This Australian standard has been 

revised and is now known as AS 1900–2002, Flotation aids for 

water familiarization and swimming tuition.

2 pp., 2009, ISBN 978 1 921581 18 2 (electronic only)

Product safety bulletin August 2009
Lead and certain elements in children’s 
toys and finger-paints
This bulletin outlines the acceptable 

level of lead migration under the:

permanent ban that commenced on 

8 April 2009 for children’s toys

new mandatory standard that will 

come into effect on 1 January 2010, 

which includes other elements in 

addition to lead in children’s toys 

and finger-paints.

The bulletin also provides information 

on hazards relating to lead and certain 

elements in children’s toys and finger-

paints, and suppliers’ compliance 

responsibilities under the ban and the 

new mandatory standard.

Under the Trade Practices Act 1974, 

supply includes:

selling

exchanging

leasing

hiring or buying through hire 

purchase. 

If you are a manufacturer, importer, 

wholesaler, hirer or retailer in the 

business of supplying children’s toys 

and finger-paints into the Australian 

market, this bulletin applies to you.

Hazards
Lead and other elements have been 

identified as being toxic. High levels of 

these elements can cause significant 

injury when ingested, inhaled or 

absorbed through the skin.

Lead and other elements in children’s 

toys and finger-paints can be an acute 

problem because children engage 

in hand-to-mouth activities such as 

chewing, mouthing, sucking and 

accidentally swallowing and ingesting 

toys, parts of toys or finger-paints.

Children are at particular risk because 

their developing bodies can absorb 

up to 50 per cent of the lead to which 

they are exposed. Studies have shown 

that such exposure can lead to learning 

and attention disorders, hearing 

loss, slowed growth and behavioural 

problems.

The ban
On 8 April 2009 the temporary unsafe 

goods notice banning the supply of 

children’s toys with a level of lead 

migration greater than 90 mg/kg was 

made permanent and is effective until 

31 December 2009.

The ban was put in place to reduce 

the risk of serious illness among 

children because of excessive 

levels of lead migration in children’s 

toys. It addresses the potential 

presence of unsafe levels of lead 

migration in children’s toys supplied 

to the Australian market. The ban 

complements existing Australian 

Customs regulations prohibiting the 

importation of toys containing unsafe 

levels of lead migration.

For complete information about this 

ban, we strongly advise that you read 

both the:

Consumer Protection Notice No. 13 

of 2009

Australian/New Zealand 

Standard (AS/NZS) International 

Organization for Standardization 

(ISO) 8124.3:2003, Safety of 

toys, Part 3: Migration of certain 

elements, available from SAI Global 

(www.saiglobal.com).

Understanding these documents is 

vital to ensuring that you and your 

business meet all requirements of this 

permanent ban.

The mandatory standard
On 1 January 2010 the new mandatory 

consumer product safety standard 

will be introduced for lead and other 

elements in children’s toys and 

finger-paints, as notified in Consumer 

Protection Notice No.1 of 2009.

The following table lists the maximum 

acceptable migration levels of lead and 

other elements in children’s toys and 

finger-paints.
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(mg/kg)

Toys 60 25 1000 75 60 90 60 500

Finger-paints 10 10 350 15 25 25 10 50

Product safety bulletin, August 2009—Lead 
and certain elements in children’s toys and 
fi nger-paints

This bulletin outlines acceptable levels of lead 

and certain elements in children’s toys and 

fi nger-paints. These levels are informed by a 

permanent ban issued on 8 April 2009 and a 

mandatory standard that will come into effect on 

1 January 2010.

The bulletin also provides information on hazards relating to lead 

and certain elements in children’s toys and fi nger-paints, and 

suppliers’ compliance responsibilities under the ban and the new 

mandatory standard.

2 pp., 2009, ISBN 978 1 921581 31 1 (electronic only)

Unit pricing: a guide for grocery retailers—audio format

This guide explains what grocery retailers need to know about 

unit pricing.

Audio format, 2009 (MP3 fi les; downloadable)

ACCC recent releases
View these publications online at www.accc.gov.au

Publication orders can be placed online or by calling the ACCC Infocentre on 1300 302 502
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What influences the price  
of unleaded petrol?

Unleaded petrol and the ACCC 
As with most consumer goods in Australia, the price we pay for 

fuel is determined by competition and the cost of getting the 

product to the market.

The Australian Competition and Consumer Commission does 

not set fuel prices. However, the ACCC closely monitors the 

retail prices of unleaded petrol, diesel and automotive liquefied 

petroleum gas (LPG) in all Australian capital cities and in around 

150 regional centres and country towns. It then uses this 

information to examine the competitiveness of retail fuel prices 

in the interests of consumers.

The ACCC also administers competition and consumer 

protection laws across Australia. These laws apply to all industry 

sectors as well as the fuel industry. When sufficient evidence 

exists that a business has misled consumers or behaved in an 

anti-competitive way to their detriment, the ACCC can take legal 

action under the Trade Practices Act 1974. The ACCC has taken 

action against businesses to protect consumers where there has 

been evidence of illegal conduct in the Australian fuel industry.

What makes up the price we pay for unleaded 
petrol?
While service stations are free to set their own price for petrol, 

if they price it too high, they will lose customers. The level of 

competition in the market determines the price we pay for petrol. 

In practice, when competition is operating effectively we see that 

the pump price is close to the costs the service station has to 

meet, plus a small profit margin.

Petrol is traded internationally and around 20 per cent of petrol 

consumed in Australia is imported, which means that the price 

we pay at the pump is influenced by the international benchmark 

price. The pump price also includes taxes and margins 

(wholesale and retail) and some other costs.

The price at the pump = international benchmark price + 
taxes + margins and other costs

The international benchmark price

As shown in the chart below, the international benchmark price 

of petrol represents almost half the average retail price (or 

around 63 cents per litre in 2008–09). For unleaded petrol, the 

international benchmark is the price of Singapore Mogas 95 

Unleaded. Singapore is the regional hub for the sale of a variety 

of petroleum-based products into Australia, so fuel companies 

use Mogas 95 as a basis for calculating the price Australian 

consumers pay for unleaded petrol.

Components of 2008–09 average  
petrol pump prices*

  International benchmark      Taxes      Margins and other costs

PETROL

127.1 cpl 
cpl      %

*Average price based on retail prices in the five largest capital cities.

Source: ACCC calculations based on Platts, CBA, AIP and Informed Sources data.

 14.8 12

 49.7 39

 62.6 49

What infl uences the price of unleaded 
petrol?

Petrol is traded internationally and around 

20 per cent of petrol consumed in Australia is 

imported—so the price we pay at the pump is 

infl uenced by the international benchmark price. 

The pump price also includes taxes and margins 

(wholesale and retail) and some other costs.
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What influences the price  
of automotive LPG?

Automotive LPG and the ACCC
As with most consumer goods in Australia, the price we pay for 

fuel is determined by competition and the cost of getting the 

product to the market.

The Australian Competition and Consumer Commission does 

not set fuel prices. However, the ACCC closely monitors the 

retail prices of unleaded petrol, diesel and automotive liquefied 

petroleum gas (LPG) in all Australian capital cities and in around 

150 regional centres and country towns. It then uses this 

information to examine the competitiveness of retail fuel prices 

in the interests of consumers.

The ACCC also administers competition and consumer 

protection laws across Australia. These laws apply to all industry 

sectors as well as the fuel industry. When sufficient evidence 

exists that a business has misled consumers or behaved in an 

anti-competitive way to their detriment, the ACCC can take legal 

action under the Trade Practices Act 1974. The ACCC has taken 

action against businesses to protect consumers where there has 

been evidence of illegal conduct in the Australian fuel industry.

What makes up the price we pay at the pump 
for automotive LPG?
While service stations are free to set their own price for 

automotive LPG, if they price it too high, they will lose customers. 

The level of competition in the market determines the price 

we pay for automotive LPG. In practice, when competition is 

operating effectively we see that the pump price is close to the 

costs the service station has to meet, plus a small profit margin.

Automotive LPG is an internationally traded commodity. In 2007 

Australia imported 400 000 tonnes of automotive LPG, mainly 

into Queensland and New South Wales, and exported 1.5 million 

tonnes, mainly from Western Australia and Victoria. As a result, 

the price we pay at the pump is influenced by the international 

benchmark price. The pump price also includes taxes and 

margins (wholesale and retail) and other costs.

The price at the pump = international benchmark price + 
taxes + margins and other costs

The international benchmark price 

As shown in the chart below, the international benchmark 

price of automotive LPG represents around 69 per cent 

(or around 40 cents per litre in 2008–09) of the average retail 

price. For automotive LPG, the international benchmark is 

the Saudi Contract Price for propane and butane. The Saudi 

CP is widely used as the benchmark price for automotive LPG 

in the Asia-Pacific region, so fuel companies use the Saudi 

CP as a basis for calculating the price Australian consumers 

pay for automotive LPG. The Saudi CP changes at the start of 

each month and is valid for an entire month. 

Components of 2008–09 average automotive 
LPG pump price* 

  International benchmark      Taxes      Margins and other costs

LPG

58.1 cpl 
cpl      %

 13.0 22

 5.3 9

 39.8 69

*Average price based on retail prices in the five largest capital cities.

Source: ACCC calculations based on LPG Australia, Reserve Bank of Australia and  

Informed Sources data.

What infl uences the price of automotive 
LPG?

Automotive LPG is an internationally traded 

commodity—so the price we pay at the pump is 

infl uenced by the international benchmark price. 

The pump price also includes taxes and margins 

(wholesale and retail) and other costs. 
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What influences the price  
of diesel?

Diesel and the ACCC 
As with most consumer goods in Australia, the price we pay for 

fuel is determined by competition and the cost of getting the 

product to the market. 

The Australian Competition and Consumer Commission does 

not set fuel prices. However, the ACCC closely monitors the 

retail prices of unleaded petrol, diesel and automotive liquefied 

petroleum gas (LPG) in all Australian capital cities and in around 

150 regional centres and country towns. It then uses this 

information to examine the competitiveness of retail fuel prices 

in the interests of consumers.

The ACCC also administers competition and consumer 

protection laws across Australia. These laws apply to all industry 

sectors as well as the fuel industry. When sufficient evidence 

exists that a business has misled consumers or behaved in an 

anti-competitive way to their detriment, the ACCC can take legal 

action under the Trade Practices Act 1974. The ACCC has taken 

action against businesses to protect consumers where there has 

been evidence of illegal conduct in the Australian fuel industry.

What makes up the price we pay at the pump 
for diesel?
While service stations are free to set their own price for diesel, 

if they price it too high, they will lose customers. The level of 

competition in the market determines the price we pay for diesel. 

In practice, when competition is operating effectively we see that 

the pump price is close to the costs the service station has to 

meet, plus a small profit margin.

Diesel is traded internationally and around 40 per cent of diesel 

consumed in Australia is imported. This means that the price we 

pay at the pump is influenced by the international benchmark 

price. The pump price also includes taxes and margins 

(wholesale and retail) and some other costs.

The price at the pump = international benchmark price + 
taxes + margins and other costs

The international benchmark price

As shown in the chart below, the international benchmark  

price of diesel represents just over half the average retail price  

(or around 72 cents per litre in 2008–09). For diesel, the 

international benchmark is the price of Singapore Gasoil with 

10 parts per million (ppm) sulphur content. Singapore is the 

regional hub for the sale of various petroleum-based products 

into Australia, so fuel companies use this benchmark as a basis 

for calculating the price we pay for diesel in Australia.

Components of 2008–09 average  
diesel pump price*

  International benchmark      Taxes      Margins and other costs

DIESEL

139.0 cpl 
cpl      %

*Average price based on retail prices in the five largest capital cities.

Source: ACCC calculations based on Platts, CBA, AIP and Informed Sources data.

 16.2 12

 50.8 37

 72.0 51

What infl uences the price of diesel?

Diesel is traded internationally and around 40 per 

cent of diesel consumed in Australia is imported. 

This means that the price we pay at the pump is 

infl uenced by the international benchmark price. 

The pump price also includes taxes and margins 

(wholesale and retail) and some other costs. 
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Fuel prices in regional Australia

Regional fuel prices and the ACCC
As with most consumer goods in Australia, the price we pay 

for fuel is determined by competition and the cost of getting the 

product to the market. 

The Australian Competition and Consumer Commission does 

not set fuel prices. However, the ACCC closely monitors the 

retail prices of unleaded petrol, diesel and automotive liquefied 

petroleum gas (LPG) in all Australian capital cities and in around 

150 regional centres and country towns. It then uses this 

information to examine the competitiveness of retail fuel prices 

in the interests of consumers.

The ACCC also administers competition and consumer 

protection laws across Australia. These laws apply to all industry 

sectors as well as the fuel industry. When sufficient evidence 

exists that a business has misled consumers or behaved in an 

anti-competitive way to their detriment, the ACCC can take legal 

action under the Trade Practices Act 1974. The ACCC has taken 

action against businesses to protect consumers where there has 

been evidence of illegal conduct in the Australian fuel industry.

Why do fuel prices differ between city and 
country or between country towns?
The prices of fuels often differ between the city and the country 

and even between country towns. Generally, combinations of the 

following factors have varying levels of influence on the different 

prices for fuel products sold around the country:

different country areas.

Competition

While service stations are free to set their own price for fuel, 

if they price it too high, they will lose customers. The level of 

competition in the market in conjunction with the cost of getting 

the product to the market determines the price we pay for fuel. 

In practice, when competition is operating effectively we see 

that the pump price is close to the costs the service station has 

to meet, plus a small profit margin. Because fewer people live in 

country areas compared to the cities, country areas have fewer 

vehicles and, therefore, fewer service stations than cities. This 

means competition levels in country areas may not be as high 

as in cities. 

Volume of sales and site operation costs

The volume of fuel sold at any particular site significantly affects 

its price. Generally, the more fuel sold in a particular area, the 

cheaper its likely price. 

Certain costs (e.g. rent and maintenance) for running a service 

station may be roughly the same no matter how many litres of 

fuel are sold. However, service stations in country areas generally 

sell lower volumes of fuel than service stations in larger cities 

because they have comparatively fewer customers. Because of 

this, over the long run they must sell their fuel products at higher 

prices than city service stations so they can cover the fixed costs 

involved with running a service station. Higher volume retail sites 

can spread these fixed costs over a higher volume of sales, 

which reduces the cost of supplying their fuel compared to retail 

sites with lower volumes of sales. 

For example, the volume of fuel sold in a busy capital city 

service station could be over 400 000 litres per week. However, 

in regional Australia an average service station’s sales are more 

likely to be around 200 000 and, in some cases, could be less 

than 50 000 litres per week.

Fuel prices in regional Australia

The prices of fuels often differ between the city 

and the country and even between country 

towns. Generally, combinations of the level of 

local competition, the volume of fuel sold at any 

particular retail site and the additional freight and 

storage costs associated with different country 

areas will infl uence the different prices for fuel products sold 

around the country.
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Petrol price cycles in Australia

Petrol price cycles and the ACCC
As with most consumer goods in Australia, the price we pay for 

fuel is determined by competition and the cost of getting the 

product to the market.

The Australian Competition and Consumer Commission does 

not set fuel prices. However, the ACCC closely monitors the 

retail prices of unleaded petrol, diesel and automotive liquefied 

petroleum gas (LPG) in all Australian capital cities and in around 

150 regional centres and country towns. It then uses this 

information to examine the competitiveness of retail fuel prices 

in the interests of consumers.

The ACCC also administers competition and consumer 

protection laws across Australia. These laws apply to all industry 

sectors as well as the fuel industry. When sufficient evidence 

exists that a business has misled consumers or behaved in an 

anti-competitive way to their detriment, the ACCC can take legal 

action under the Trade Practices Act 1974. The ACCC has taken 

action against businesses to protect consumers where there has 

been evidence of illegal conduct in the Australian fuel industry.

What is a petrol price cycle?
Petrol price cycles are the consistent movement of prices up 

and down over a regular period. In markets where petrol price 

cycles occur, retail petrol prices generally rise quickly at the 

beginning of the weekly cycle but are then discounted to a low 

point for the remainder of the cycle. The chart below shows 

how the average retail price of unleaded petrol in Australia’s five 

largest capital cities moves up and down on a weekly basis.

What factors influence price cycles?
Research has been undertaken to determine why petrol price 

cycles occur. The fuel industry has cited a number of factors that 

possibly may influence the pattern of petrol price movements.

No matter who sells unleaded petrol, it is essentially the same 

product, so when consumers buy petrol their first consideration is 

usually price. Consequently, it is possible that price cycles in the 

largest Australian retail markets demonstrate strong competition 

between service stations that lower their prices to compete for 

market share until they approach a point when they may be at or 

below cost. As this is not sustainable, prices are then increased 

and the pattern is repeated. 

Source: Informed Sources.
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Average unleaded petrol prices: five largest capital cities  
(from 10 June to 2 July 2009)

Petrol price cycles in Australia

Petrol price cycles are the consistent movement 

of prices up and down over a regular period. 

In markets where petrol price cycles occur, 

retail petrol prices generally rise quickly at the 

beginning of the weekly cycle but are then 

discounted to a low point for the remainder of 

the cycle. This fact sheet explains the existence of price cycles in 

fuel markets in Australia, including what they are, the factors that 

infl uence price cycles, where they occur and how consumers 

can benefi t from them. 

Fact sheets, 2009.

ACCC reports

Telecommunications  
competitive safeguards  
for 2007–2008

Changes in the prices paid for  
telecommunications services  
in Australia 2007–2008
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ACCC telecommunications reports

ACCC telecommunications reports 2007–08: 
Telecommunications competitive safeguards; 
Changes in the prices paid for 
telecommunications services in Australia

The ACCC issued the telecommunications reports 

for 2007–08 to the Minister for Broadband, 

Communications and the Digital Economy 

on 3 April 2009. The reports were tabled in the Australian 

Parliament on 16 June 2009.

158 pp., 2009, ISBN 978 1 921581 12 0

Assessing cross-subsidy in  

Australia Post 2007–08

An ACCC report 

JULY 2009

Assessing cross-subsidy in Australia Post 
2007–08

Each year the ACCC issues a report on its 

analysis of Australia Post’s regulatory accounts 

for the preceding year, to determine whether 

Australia Post has used revenue from its 

reserved services to cross-subsidise its 

non-reserved services. (Reserved services are 

services for which Australia Post has a statutory monopoly; 

non-reserved services are services it provides in competition 

with other businesses.)

Assessing cross-subsidy in Australia Post 2007–08 should be 

read in conjunction with the ACCC’s principles for the disclosure 

of information it receives under the record-keeping rules.

27 pp., 2009, ISBN 978 1 921581 29 8 (electronic only)
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About the ACCC

www.accc.gov.au

Compliance and enforcement policy

ACCC compliance and enforcement policy

The compliance and enforcement policy sets 

out the principles adopted by the ACCC to 

achieve compliance with the law and to outline 

its enforcement powers, functions, priorities, 

strategies and regime.

4 pp., 2009 (electronic only)

ACCCount 1 April to 30 June 2009

The publication reports on ACCC activities from 1 April to 

30 June 2009. It details the ACCC’s activities in the enforcement 

of the Trade Practices Act, merger reviews, compliance 

initiatives, adjudication issues, economic regulation, international 

cooperation and interaction with other Australian competition, 

consumer protection and regulatory agencies.

Subscribe online at www.accc.gov.au to receive regular issues of 

this publication.

67 pp., 2009 (electronic only)

ACCC immunity policy 
for cartel conduct

 
July 2009

ACCC immunity policy for cartel conduct 
July 2009

The ACCC’s revised policy for the application 

of immunity in relation to cartel conduct aims to 

provide greater certainty for immunity applicants 

so that the ACCC is better able to detect and 

break up hard-core cartels operating in Australia.

4 pp., 2009, ISBN 978 1 921581 30 4 (electronic only)

ACCC immunity policy 
interpretation guidelines 

 
July 2009

ACCC immunity policy interpretation 
guidelines July 2009 (electronic only)

This publication provides guidance on 

interpreting the ACCC’s policy on immunity for 

cartel conduct.

18 pp., 2009, ISBN 978 1 921581 30 4 

(electronic only)

For regulated industries
Water trading rules position paper—September 2009

Water market rules and water charge rules—
enforcement guide


