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THE AUSTRALIAN COMPETITION AND 

CONSUMER COMMISSION has broad and 

deep responsibilities across the economy and 

community to protect consumers, encourage 

competition and regulate industries, such as 

energy and communications. 

Consumers, businesses and governments 

continue to look to our organisation of about 

800 staff , stationed across the continent from 

Perth to Townsville and Hobart to Darwin, 

to assist and enforce the law in a wide range 

of areas. 

Our work includes disrupting cartels 

and online scams through to deciding 

on company mergers and resolving 

infrastructure bottlenecks.

On 1 January this year, through the 

agreement of Australia’s national, state and 

territory governments, a new nationwide 

consumer-protection regime called the 

Australian Consumer Law (ACL) came 

into eff ect. 

This latest edition of Update provides 

another snapshot of just some of our 

activities, including a special series of 

reports on one of our key roles under 

the Competition and Consumer Act 2010 (the 

new name for the Trade Practices Act 1974): 

product safety. 

The ACL changes include harmonisation 

of the nation’s systems for ensuring products 

are safe. They also include formalisation 

of the ACCC’s national co-ordination role 

among the country’s federal, state and 

territory authorities.

In this area of work we use the catch-

phrase ‘make safe – buy safe – use safe’. We all 

have a right to expect that the products we 

buy work properly and don’t put us at risk of 

illness or injury—whether that be the clothes 

we wear, the toys our children play with or 

the tools we use.

In this Update we explain the elements of 

the recent changes, designed to make the 

system more streamlined, more timely and 

more eff ective. 

Among other reports, we highlight the 

important new product-safety ‘mandatory-

reporting’ laws: businesses must now notify 

the ACCC where they become aware that one 

of their products has caused illness, injury or 

death.

Also in this Autumn Update, we highlight 

the fi ndings of a report on scams that 

we released during the recent national 

Consumer Fraud Week. 

As ACCC Deputy Chairman Peter Kell 

notes, consumer scams, particularly online, 

have become a serious form of economic 

crime. During fraud week, the ACCC released 

sobering fi gures that about 41 000 people 

reported cyber crimes and scams to us in 

2010, double the previous year’s number. 

The people reporting the scams noted 

total losses of more than $60 million. Yet, this 

is almost certainly the tip of an iceberg of 

cold, hard cash lost to scammers, with many 

victims not reporting their experiences. As 

our article notes, the golden rule for all of 

us is: ‘If an off er looks too good to be true, it 

probably is”.

Inside you’ll also fi nd refreshers on other 

aspects of the Australian Consumer Law 

changes that commenced this year, including 

rights to refunds and repairs; and we ask, 

‘Would you pay $60 for a rubber band?’
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