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Last year, the ACCC received more than 600 complaints 
from franchisees about the conduct of their franchisors.
Franchising expos provide the ACCC’s Outreach team 
with the perfect opportunity to keep franchisees and 
franchisors up-to-date …

The ACCC is responsible for promoting 

compliance with the Franchising Code of 

Conduct (the Code) and the Competition 

and Consumer Act 2010 (CCA). The ACCC’s 

Regional Outreach Managers play a key role 

in educating franchisees and franchisors 

about their rights and obligations under 

the Code and the CCA. In particular, 

Outreach Managers attend franchising 

expos around the country each year.

The Franchising and Business Opportunities 

Expo is held in Melbourne, Sydney, Brisbane 

and Perth each year. These expos are very 

well attended and target those interested in 

buying a franchise. 

In Victoria last year, the ACCC shared 

a stand with the Offi  ce of the Victorian 

Small Business Commissioner. Over 500 

members of the public including franchisees, 

prospective franchisees and franchisors 

visited the stand over the three days in 

August.

At the 2010 expos, ACCC Outreach 

Managers give presentations at the expos 

outlining the key parts of the Code, in 

particular amendments made on 1 July 2010, 

which apply to franchise agreements 

entered into on or after 1 July 2010. This also 

includes franchise agreements transferred, 

renewed or extended on or after 1 July 2010. 

The new amendments require more 

detailed disclosure to be made, including 

information about failure, third party 

payments and confi dentiality obligations. 

Amendments also introduce the concept 

of ‘novation’, when one franchise fi nishes 

and another franchise is entered into with a 

transferee on the same terms. More specifi c 

dispute resolution processes are now 

detailed in the Code. More detail can be 

found at www.accc.gov.au

The presentations also outlined important 

things that prospective franchisees need to 

be aware of before entering into a franchise 

agreement. The expos gave the ACCC an 

opportunity to promote a new, free online 

pre-entry education program—go to 

www.franchise.edu.au/pre-entry-franchise-

education

The pre-entry education program is a 

one-stop shop for prospective franchisees, 

giving them a better understanding of their 

rights and obligations under the Code and 

the CCA, as well as other franchising-specifi c 

issues, including royalties, operations 

manuals, marketing funds and site selection.

In addition to franchising, the ACCC’s 

Outreach Managers undertake a range of 

educative activities for small businesses, 

including attending trade shows, giving 

presentations and seminars to industry and 

community groups, distributing publications 

and visiting traders to ensure they are 

fully informed of any relevant competition 

and consumer law issues, including the 

new Australian Consumer Law and small 

business scams.
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