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consumers into having their diamonds
independently appraised before purchase.
The survey was conducted on behalf of the
Diamond Certification Laboratory of
Australia (DCLA), an internationally-
accredited diamond grading company.

While it supports independent certification
of diamonds, the JAA contended that DCLA
used the poll to vilify the entire Australian
jewellery industry.

AAP said it established that DCLA was a
reputable organisation that would be expected
to have a valid and authoritative view on the
state of the diamond industry, but did not
question the scope or methodology of the
poll.

The Sydney Morning Herald responded that
it took the AAP article at face value. It said
it generally accepts that its wire services
follow proper procedures, and itisimpossible
for an entity like smh.com.au to afford the
time and staffing needed to check the huge
volume of stories that AAP contributes.

In the Council’s view. newspapers and their
websites are solely responsible for their
editorial content, regardless of the source.
The use of unchecked material is at the
publisher’s own risk.

While DCLA may well be an expert on
diamonds, its Press Release did not state its
own views about the honesty of jewellers,
but rather those of an unknown number of
people attracted to an online poll. AAP and/
or smh.com.au should have questioned the
methodology and depth of the survey so that
their cditors could make an informed
judgment on whether or not to publish, or, if
published, so that rcaders could form their
own opinions as to its veracity. Having
published the article the website should have
offered redress to JAA when itbecame aware
that the survey was an online poll. The JAA
withdrew its complaint against news.com.au
after that website made such an offer.

The Australian Press Council has clear
guidelines on the reporting of opinion polls,
of which AAP and smh.com.au should be
well aware. They encourage editors to be
cautious of open access online polls, where
the sample size in unknown, the questions
asked are unknown, and where the results
have been generated by self-selecting
respondents and not by proper statistical
sampling.

The guidelines on opinion polls, and on other
sensitive issues. arc accessible on the
Council’s website, and are commended to al!
editors.

ABOUT THE PRESS COUNCIL

The Australian Press Council was
established in 1976 with the
responsibility of preserving the freedom
of the press within Australia and
ensuring the maintenance of the highest
journalistic standards, while at the same
time servingas a forum to which anyone
may take a complaint concerning the
press.

It is funded by the newspaper industry,
and its authority rests on the willingness
of publishers and editors to respect the
Council’s views, to adhere voluntarily
to ethical standards and to admit
mistakes publicly.

The Council consists of 22 members.
Apart from the chairman (who must
have noassociation with the press), there
are 10 publishers’ nominees, ten public
members (7 attend each meeting), two
independent journalists, a journalist
representing the MEAA and a retired
editor. The publishers’ representatives
are nomianted by metropolitan,
suburban, regional and country
newspapersand by magazinesand AAP.
The publicisrepresented by people with
no previous connection with the press.

The Press Council is able to amend its
Constitution with the approval of its
Constituent Bodies. Significantly, great
importance is placed on members acting
as individuals rather than as the
representatives of their appointing
organisations.

Complaints Procedure

If you have a complaint against a
newspaper or periodical (not about
advertising), you should first take it up
with the editor or other representative of
the publication concerned.

If the complaint is not resolved to your
satisfaction, you may refer it to the
Australian Press Council. A complaint
must be specific, in writing, and
accompanied by acutting, clear photostat
or hardcopy print of the matter
complained of, with supporting
documents or evidence, if any.
Complaints must be lodged within 60
days of publication.

The Council will not hear a complaint
subject to legal action, or possible legal
action, unless the complainant signs a
waiver of the right to such action.

Address complaints or inquiries to:

Executive Secretary

The Australian Press Council
Suite 10.02, 117 York Street
Sydney NSW 2000

Phone: (02) 9261 1930 or (1800) 02 5712
Fax: (02) 9267 6826
Email: info@presscouncil.org.au

A booklet setting out the aims, practices
and proceduresof the Council isavailable
free from the above address.

It, together with other relevant material,
is available from the Council website:
httpy/www.presscouncil.org.au/

MAILING LIST AND MAILING LABEL

If you change address and would like to continue to receive the Press Council’s
publications, or if there is an inaccuracy on the label, please advise the office of any

such change.

Press Council publications will be sent by email to those who ask for delivery
in that form. If you want the News sent direct to you, please send an email to
info@presscouncil.org.au with subject line News by email and you will be

placed on the direct email list.

As the News and all adjudications are now published direct to the Internet, if you
would prefer to access it that way and therefore want your name removed from the
mailing list for the printed version, please so advise the Council’s office. The
Council’s URL is http://www.presscouncil.org.au/
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