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Wyndham Estate

Wyndham Estate is part of the large South 
Australian - based Orlando Wyndham group.

tido took over the Wyndham group in 
giving it a substantial holding in NSW, 
and a very strong market acceptance in that 

state. Committed to quality and enjoying a 
renaissance in its viticulture practices and 
premium wine production led by a dedi­
cated team including Don Lester and Phil 
Laffer, it has recently celebrated a major 
milestone, its 170th anniversary, which no 
other wine company in the country can 
claim.

Purchased in 1828 by George Wyndham, 
then only 27 years old, the property was 
called Anmandale. Renaming itDalwood, it 
wasn’t until 1970 that it was changed to 
Wyndham Estate. Over those 170 years 
Wyndham Estate has been through several 
changes in name, ownership and success. 
The first vintage was in 1835. In 1860 
Dal wood was awarded a Gold medal for the

t Australian Wine at International Expo- 
n. The use of contract growers to 
supply fruit is very important to Wyndham 

Estate and that is where the greatest expan­
sion in supply will ultimately come from.

Semilion and Shiraz account for 70% of the 
area planted and Chardonnay another 25%. 
The remainder is split between Cabernet 
Sauvignon and the Merlot.

Mudgee is where the main production is 
undertaken with the Dalwood Winery pro­
ducing the Reserve range wines using basket 
presses and traditional winemaking tech­
niques.

Wyndham Estate markets a substantial range 
of red and white table wines. The Triple Bin 
Number range is the main one. The Reserve 
range is top of the group, produced m limited 
quantity from only Hunter Valley fruit. The

Oak Cask Chardonnay and Cabernet Mer­
lot are middle range. A fairly recent addi­
tion, the Cuvee Vintage Brut has only been 
available for twelve months or so.

The winery, tasting facilities and restau­
rants are situated in the historic winery 
building overlooking the bush vineyards. A 
traditional winery using open fermenters 
and 100-year old basket presses operates. 
Daily tours can be taken by visitors.

There is little doubt that Wyndham Estate 
intends to continue to expand both in range, 
quantity and quality. Wyndham Estate is 
still winning the world over.

Over the next few weeks Jeany’s will be 
offering 10% discount on single wine bottle 
sales and 15% on dozens. This does not 
include our top of the range wines, e.g. 
Grange Hermitage, Hill of Grace, etc.

There are also specials on selected spirits 
and beers.

Jeany’s offer 10% off all 
wines & varying discounts 
off gourmet food. Free de­
livery for dozen lots - mixed 
or straight.

Jeany’s Liquor Store 
27 Stuart Highway 

Stuart Park

Tel: 89818720
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On February 1, the oneworld alliance of American 
Airlines, British Airways, Canadian Airlines, Cathay 
Pacific Airways and Qantas Airways began working 
together for the benefit of the customer.

The vision is to make it easier to travel the world on 
business. Here are some of the exciting benefits that the 
business traveller will enjoy when they fly with a 
oneworld member airline.

Getting the recognition you deserve
As a member of any of the five airlines ’ frequent flyer 

programmes, you will be welcomed throughout the 
oneworld network at all the lounges that your member­
ship levels entitles you to. You will also receive priority 
at check-in, on stand-by, on waitlists and on preferred 
boarding and seating.

You can earn miles when travelling on eligible flights 
and fares of any of the five airlines. These will also count 
towards maintaining or enhancing your membership 
level. When redeeming miles, you will have more than 
600 destinations to choose from. Please note, Ameri­
can Airlines AAdvantage and British Airways Execu­
tive Club members can earn and redeem miles and earn 
membership level credit, on all eligible flights except 
each other’s routes between Europe and the Americas.

Smoother transfers
When travelling between oneworld member carriers, 

staff are trained to smooth your way to your final 
destination.

In key airports the transfer desks and customer 
service desks are clearly marked with the oneworld 
logo. A detailed transfer guide will be available to help 
you find your way around these airports.

More people to support you
Together the oneworld alliance employ 220,000 in 

138 countries who are on hand to assist you at every 
stage of your oneworld journey - at the ticket office, at 
check-in, at departure, on board the aircraft, in transit 
and at your final destination.

More value
Qantas have created a unique round-the-world prod­

uct called oneworld Explorer. This treats the conti­
nents of the world as individually proceed stepping 
stones. The fare is simply based on the number of 
continents you visit and the class of travel you choose.

Improving oneworld
Finnair will be joining and will be offering all the 

benefits of oneworld in the latter half of 1999.

Discover a better way to travel, oneworld revolves 
around you.

Refer to your Members Guide 1998/99 for 
more member discounts offered from a range 
of businesses in the Northern Territory.
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