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A c r o s s  t h e  p o n d :  a n  A L A  

r e s p o n s e  t o  e - b o o k s

The ALA's Digital Content and Libraries Working 
Group has released a  six-page update on efforts 
to persuade the ‘Big 6' trade publishers (Hachette, 
HarperCollins, Macm illan, Penguin, Random  House, 
Simon & Schuster) to sell e-books to libraries ‘on 
reasonable terms.'

The ALA's position is that e-book titles availab le  
to the public should also be  availab le to libraries for 
lending; libraries should have  an option to own the 
e-books they purchase and lend them indefinitely; 
and that publishers should provide m etad ata  to 
m ake e-books easier to find in library catalogues  
and databases.

The ALA acknow ledges that its stan ce  is som e  
distance from the industry it seeks to e n g ag e : "Some 
major trade publishers will not sell ebooks to libraries 
under an y  terms; others do so only at inflated 
prices or with severe restrictions." And this short 
docum ent is a  shot across the bows of the trade  
flotilla: "business . . . models that are explored in the

year a h e a d  m ay well p ave  the w ay  to the models 
of the future. It is therefore important that libraries 
negotiate aggressively for the most favourable and  
flexible terms possible."

M ake no mistake, this is a  call to arms, and  the 
ALA has hoisted its colours. Sorting out the e-book 
issue, especially for popular fiction, m ay well be the  
issue for public libraries, and w hat the ALA does will 
determ ine outcom es in our neck of the woods. If 
you're involved with e-books, you need  to read this 
despatch  from the front.

To keep up to d ate  with developm ents in the 
e-content field see  the ALA's list of resources at: 
am ericanlibrariesm agazine.org/colum ns/outsidein/ 
essential-bookm arks

The PDF for the report is here: 
am ericanlibrariesm agazine.org/sites/default/files/ 
EbookBusinessModelsPublicLibs_ALA.pdf

Ian M cCallum
Libraries Alive!
ian@librariesalive.com.au
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Benefits

M easure & evaluate 
your return on investment

>  Prove value to secure 
funding in a competitive 

climate

Measure the Impact of 
library services on student 
learning outcomes & 
research support

>- Align key performance 
indicators with your 
organisation's strategy
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